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GLOBAL BUSINESS
(Bachelor and Master)

Degree Programs for International Students in
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INTRODUCTION FEATURES

PROGRAM STRUCTURE

Program Structure for Bachelor
The English Program for Global Business is a comprehensive, 

industry-relevant degree designed to take your career to 

the next level. Structured to reflect the needs of modern 

international business, it blends academic excellence and 

professional skills, giving students a highly marketable 

set of skills and the means to excel in strategic positions. 

The course for the English Program of Global Business is 

designed to immerse students in the subject by presenting 

a variety of learning approaches and experiences; these 

include discussion-driven seminars, active learning through 

fieldwork, self-assessment and discovery, team-based 

projects and consulting engagements. Students will be 

presented with an innovative approach to a Marketing project 

that challenges them and prepares them for the reality of the 

commercial world.

Designed for future entrepreneurs and business leaders, this 

program has a wide variety of options to choose from. With 

a range of specialist pathways available, students have the 

opportunity to design a bespoke management program that 

is ideally suited to their needs.

Program Structure for Master
Our English Program of Global Business will provide you with 

an understanding of the most important concepts; global 

management, strategy, finance and marketing. The English 

Program of Global Business has six specializations:

The English Master’s Program of Global Business with six 

specializations:

Career Fields: The graduates may be employed in 

international business, service business, or manufacturing 

industries.

Career Development: Students are encouraged to fulfill the 

requirements of a variety of certificates and examinations 

while improving their competence in English and computer 

techniques. Students may sit for all types of public office 

examinations (senior, general and special National Placement 

Examination, etc).

Further Education: Students of the institute may travel aboard 

to study at sister universities in the United States, Japan, 

Britain and Europe, while they are in school. The graduates 

can further their education in graduate institutes related to 

business management.

On the path to the master’s degree, each student in the 

program must have completed 36 credit hours at the 

graduate level; these credits must include all the required 

units and some elective units.

International Tourism Management

Accounting

Banking and Finance

Information Management

International Trade

International Business Administration (MBA)
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Research Methodology

International Business 

Management

Corporate Finance

International Human 

Resource Management

International Marketing 

Management

3 Credits

3 Credits

3 Credits

3 Credits

3 Credits

This unit aims at providing students with the research techniques and skills for 

analyzing quantitative data that may be required for their individual research 

project, the publication of the research and an academic career. The emphasis is 

on practical uses of the SPSS and AMOS software tools in order to discover and 

prove new scientific facts and relationships.

The challenges of globalization place culture and globalization at the center to 

motivate and enable students to grasp difficult conceptual material. The unit 

covers a wide range of financial issues. The theoretical foundations are also 

discussed, including: CAPM, APT, MM theory, cost of capital, dividend policy, etc.

The focus of this class is the setting out of the basic principles of financial 

management and applying them to the main decisions faced by financial 

managers. The content covers the fundamental concepts of financial 

management, pricing of financial assets, discounted cash flow techniques, capital 

budgeting evaluation methods, capital asset pricing models, the measure of 

financial leverage, cost of capital, capital structure theory and dividend policy.

The IHRM unit will cover: the internationalization of human resource management; 

strategic international human resource management; design and structure 

of the multinational enterprise; international mergers and acquisitions; joint 

ventures and alliances; international human resource management and culture; 

international employment law; labor standards and ethics; international employee 

relations; international workforce planning and staffing; international recruitment, 

selection and repatriation; international training and management development; 

international compensation, benefits and taxes; international employee 

performance management; and comparative IHRM as it operates in other regions 

and countries.

This unit is designed to introduce students to international/global marketing and 

branding as viewed through the lens of Taiwan’s brands and companies.

COURSE INFORMATION

REQUIRED COURSES

ELECTIVE COURSES

    Course                               Unit                  Course Description

    Course                               Unit                  Course Description

65

International Business 

Strategy

Economics of European 

Union

Investment Analysis 

and Management

Applied Time Series 

Analysis

A Scientific Research 

of Tourism Studies 

3 Credits

3 Credits

3 Credits

3 Credits

3 Credits

This unit is grounded on the fundamental principles of strategic management, and 

focuses on the implementation of business strategies in the international setting. 

Specifically, this course evaluates the strengths and weaknesses of international 

cultural, political, economic and social environments as well as the opportunities 

and threats inherent in these. In addition, attention is paid to international 

trade, international strategic alliances and exchange rates which are essential 

in international operations. International organization and function strategies, 

including: manufacturing and supply chain management, finance and accounting, 

marketing and human resource management are the major topics of the course 

work.

In the International Business Strategy course, the emphasis is on how to 

integrate relevant strategic management theories into international operations. 

These theories include: the resource-based view (RBV), the Dynamic Capability 

approach, Knowledge, Brand Theory, Network Based Theory, Transaction Cost 

Economics, and Industrial Organization.

The European Union (created by the treaty of Rome in 1957) established a full 

customs union in 1968. This was, indeed, a great achievement in economic 

integration as it took place well before the deadline stipulated in the treaty 

(1970). This course combines comprehensive coverage of the key policy areas 

of the European Union with analysis of individual countries, including the recent 

accession countries and Turkey. It analyzes the economic basis for the rise of 

the European Union from its origins in post-World War II recovery to its historic 

enlargement in 2007. It takes up the different nation-states’ perspectives on the 

EU’s economic policies by looking at all European Union countries in turn. This 

unit uses history, theory and analysis, including comparative data, to evaluate 

policies ranging from the Common Agricultural Policy and Competition Policy to 

social policy and monetary policy, and assesses issues such as unemployment 

and foreign aid. 

The objective of this course is to examine how people should make portfolio 

investment and speculative decisions in today's changing investment environment. 

Based on the view of investors, the investment theory and empirical results will be 

incorporated into the course to understand the concepts of investment theory.

This unit aims to provide students with a variety of the time-series methods 

frequently used in finance research. These include: ARDL, ARMA and ARIMA; 

unit-root test, VAR; co-integration tests, VECM; granger-causality tests, IRF, FEVD, 

ARCH, GARCH and the GARCH family. This unit is designed to develop students’ 

competence in time-series data analysis for their thesis research. 

This unit focuses on acquainting graduate students with the domains of tourism: 

the theories involved, methods applied, the role of logic in research design and 

further understanding of the academic approach to the evaluation of a research 

article in tourism study. Students will discuss research articles from tourism 

periodicals. The overall aims of the course are to: 

1. Enhance the ability of students to do research and understand the most 

updated knowledge in the tourism field for competence in tourism as a career; 

2. Prepare for thesis writing. 

    Course                               Unit                  Course Description

Tourism and Hospitality 

Marketing Research

3 Credits The contents of the course include:

1. Marketing Hospitality and Tourism Services

2. Marketing Research 

3. Marketing strategy 

4. Marketing P"s"  

5. Advertising 

6. Technology and Marketing Trends
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Financial Accounting 

& Business Decision 

Making

Seminar for the 

Management in 

Hospitality Industry

Seminar on Tourism 

Consumer

Applied Multivariate 

Data Analysis

3 Credits

3 Credits

3 Credits

3 Credits

The goal of Financial Accounting is to introduce students to accounting in a way 

that demonstrates the importance of accounting to society and the relevance of 

accounting to their future careers.

The instructional object is to provide students with an understanding of those core 

concepts that are fundamental to accounting.

All business people make decisions. Decision making involves critical evaluation 

and analysis of the information at hand. This class integrates important analytical 

tools with core accounting concepts. In addition, it provides a comprehensive 

demonstration on how a real company is analyzed using the decision making tools 

presented in the class.

This unit is designed to provide students with an understanding of the hospitality 

industry from an international perspective. Upon completion of this unit, the 

student should be able to: 

1. Discuss past, present and future trends in the hospitality industry. 

2. Calculate the major hospitality operational statistics.  

3. Identify some of the major concerns for hospitality operators planning to enter 

    international markets.

4. Describe current events that are impacting the hospitality industry.

Understanding consumer interests and behavior is the key to designing effective 

promotion of tourism industries.

This course is aimed at introducing the general facets pertaining to “Tourism 

Consumer Research”. 

Upon the successful completion of this course, the students are required to fulfill 

the following criteria:

1. Have developed a fundamental understanding of “Tourism Consumer 

    Research”. 

2. Apprehend (understand) consumer decision making and pragmatically 

    (practically) apply this knowledge to the Tourism industry. 

3. Explore contemporary field research that is related to the “Tourism Consumer”.

This unit aims to provide students with various multivariate statistical methods 

frequently used in business research. These include: multiple regression, logistic 

regression, factor analysis, principal component analysis, cluster analysis, 

discriminant analysis, canonical correlation analysis, and others. This unit is 

designed to develop students’ competence in multivariate data analysis for their 

thesis research. 

    Course                               Unit                  Course Description
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Seminar for Culture 

and Tourism

Quantitative Analysis in 

Finance

Financial Mathematics

Seminar on 

International Finance

International Trade 

Theory

International Finance 

Theory

3 Credits

3 Credits

3 Credits

3 Credits

3 Credits

3 Credits

Since 1978, when the first World Heritage list was announced, world heritage 

sites have become one of the most important tourism resources for any culture. 

The aims of this course are to define and introduce the World Heritage, and 

establish the criteria and introduce potential sites in Taiwan for inclusion in the 

World Heritage list. Students will acquire an understanding of the worldwide trend 

of the development of cultural tourism and the characteristics of cultural tourism. 

The meaning of cultural tourism will be explained and the positive and negative 

impacts of cultural tourism analyzed in anticipation of helping the students to enter 

this new research area.

This unit aims to provide students with a variety of time-series methods frequently 

used in finance research. These include: ARDL, ARMA and ARIMA unit-root 

tests; VAR, co-integration tests; VECM, granger-causality tests; IRF, FEVD, 

ARCH, GARCH and the GRACH family. This unit is designed to develop students’ 

competence in time-series data analysis for their thesis research. 

This unit introduces students to financial calculations and information acquisition 

using modern computational equipment, effectively equipping them to face what, 

for many, may be an uncertain future. This is an intermediate course which pivots 

on financial calculations using spreadsheets. The topics include: time value of 

money, risk and returns, fixed income securities and financial derivatives pricing.

This unit introduces the subject of international financial management. The topics 

presented include: the environment of international financial management; foreign 

exchange and derivatives markets; foreign exchange risk management; financing 

the multinational corporation; foreign investment analysis; and multinational 

working capital management. Students who take this course will acquire an all-

round understanding of the concepts of international financial management. They 

are also required to present a report on their acquired skills via a case study 

presentation.

This course provides an introduction to the theory of international trade and 

commercial policies. In addition to the basic concepts and analytical frameworks 

of international trade, special topics on foreign direct investment, international 

fragmentation, etc. will be addressed. 

This unit provides an analytical introduction to the impact of globalization on 

macroeconomics. It focuses on key economic variables such as exchange 

rates, prices, interest rates, income, wealth and the current account when the 

interconnections among nations are fully considered. 

    Course                               Unit                  Course Description

Decision Analysis and 

Evaluation

3 Credits This unit provides an overview of the fields of organization theory and design. This 

course presents an analysis of the phenomena and theories of large, complex, 

formal organizations. The course examines the organization as an economic, 

social, bureaucratic and political system with regard to such factors as structure, 

change and decision making. It gives the student an understanding of the roles of 

management in fulfilling the mission and goals or the organization.

Seminar on 

International 

Accounting

3 Credits This unit presents relevant accounting topics focused mainly on international 

companies. It stresses  the comparison of accounting systems in international 

enterprises, and financial or accounting issues. The unit contents include: the 

urgent need for international enterprises to invest overseas; differences in national 

accounting; international financial reports; reconciling the provisions of the 

International Financial Reporting Standards (IFRS); comparative accounting and 

overseas listing and related accounting issues; and foreign financial statements 

analysis.
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Software Methodology

Network and 

Information Security

Fuzzy Sets With 

Decision Making

Experts Systems and 

Knowledge Bases

Database and Data 

Warehousing

3 Credits

3 Credits

3 Credits

3 Credits

3 Credits

This unit provides concepts and practical skills of software system development. 

Approaches to software system development will be described, including 

the traditional structural approach and the modern object-oriented approach. 

Alternative development approaches, such as adaptive development 

methodology, will also be discussed. Unified Modeling Language (UML) will be 

used in doing course projects.

This unit focuses on the theories and practices of network and information security. 

Subjects include: classic encryption techniques; block cipher; data encryption 

standards; advanced encryption standards; public key encryption and the hash 

function; key management and authentication; digital signatures; electronic mail 

security; IP security; web security; intruders and the firewall.

This unit is organized into two broad categories. The first category introduces the 

basic concepts of fuzzy logic, operations with fuzzy numbers, fuzzy relations, fuzzy 

assessment, fuzzy inference, etc. The second category illustrates the applications 

of fuzzy theory within the field of decision making, such as classification, inventory 

control, personal actions, allocation of resources, knowledge-based systems, 

possibility theory and many others. 

This unit introduces the theory and methodology related to expert systems. The 

major topics covered in this unit include an overview of: artificial intelligence, 

problem representation and problem solving strategy, fundamentals of expert 

systems, knowledge acquisition and validation, knowledge representation, 

inference and explanation, building expert systems, expert system tools, 

uncertainty in expert systems, and integration and implementation of expert 

systems.

Knowledge of database and data warehousing has become a necessity 

because of the rapid growth in the volume of date being generated. Processes 

for constructing the proper representation of data and making correct decision 

from stored data are becoming more complicated. This unit is designed to 

explain the concepts of both databases and data warehousing and their practical 

applications. The unit covers: 

1. The structure of a database management system

2. Data storage and indexing

3. Entity-Relationship model 

4. Database Design

5. The relational model

6. Transaction management 

7. Concurrency control and data recovery

8. The structure of the data warehouse and data mining

    Course                               Unit                  Course Description
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Seminar on Advanced 

Auditing

Professional Ethics and 

Thought for Accounting

3 Credits

3 Credits

1. Introduces contemporary auditing research and practice issues

2. The main discussions include: recent auditing journal papers; generally 

    accepted auditing standards in China; and the current situation with China's 

    auditing practices.

3. Journal papers and selected sets of topics; the report by the groups of students 

    and their comments

4. Students are required to submit a midterm report; the final examination is a 

    written examination.

5. This unit prepares students to take the senior civil servant CPA exam and 

    graduate exams; it contributes to auditing practice.

The purpose of this unit is to present moral theory and to instill moral values 

in students to encourage them to make ethical decisions in the accounting 

workplace. Curriculum goals for students are to discuss moral values and to 

strengthen students' understanding of ethical issues in accounting. Students are 

given the opportunity to analyze and resolve ethical dilemmas. Students who 

complete this course may find it very helpful for obtaining the accounting license. 

The contents of the course include:

1. Introducing the importance of accounting ethics

2. Introducing moral theory

3. Exploring the accounting ethics literature

4. Discussing cases of ethical dilemmas

Accounting Reporting 

Analysis and Business 

Valuation

3 Credits This unit is to help students understand accounting reports for a variety of 

corporate financial management principles. The purpose of this is to cultivate 

in students the ability for financial decision-making and planning. In addition, 

the design of this unit combines accounting reports and capital markets, so that 

students learn the technical side of accounting, finance and evaluation models. 

They discuss the specific operation of business valuation. The aim is to cultivate 

the students' independent thinking and the ability to manage corporate financial 

strategy.

    Course                               Unit                  Course Description

Seminar on Advanced 

Financial Accounting

Operation and 

Management of 

Financial Institutions

3 Credits

3 Credits

Seminar on Advanced Financial Accounting This unit is concerned with the 

development of financial accounting theory. Discussion during the course covers 

important empirical studies to guide the accounting graduate students who wish 

to enter the field of Accounting Research. The course content includes regulatory 

accounting and implementation of accounting research, and explores topics such 

as: accounting quality, audit quality, the meaning of the accounting information 

market, the value of the company, corporate governance, earnings management, 

financial forecasts, bond ratings, accounting described in significant accounting 

issues.

he unit considers the operation, regulation and risk of financial institutions. It 

focuses on the practical implications of current monetary issues and encourages 

discussion about these.

Industrial Organization 3 Credits This course focuses on the structure (internal organization) and behavior (market 

strategy) of firms in the marketplace. The structure of firms and their behavior 

are worth studying since most markets violate the standard of competitive 

assumptions and, therefore, may not maximize social welfare. The course 

considers both the exercise of market power (e.g., price discrimination) in 

relatively simple, single-firm markets as well as the more complicated exercise of 

market power (e.g., limit pricing, product differentiation and vertical foreclosure) 

in markets with multiple firms. Particular attention is paid to such policy-relevant 

issues as the relationship between market concentration and market power and 

the relationship between “meeting the competition” and predatory pricing.


